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Debunking Emails, 
Websites- Not so scary 
 
Melissa Westcott- Managing Director TM3 
Training Solutions. 

+

Some Background Info 

Small Business Owner and IT Consultant- 
Mellissa Westcott 
TM3 Training Solutions 

+ +
A Website- Why? 

With all the hype around Facebook, blogs and Twitter, I often get asked 
whether a business still needs a website. YES! YES! YES! (seriously) Having a 
good website for your business is even more important now that technologies 
like Twitter and Facebook make it easier for more people to find you. Here are 
my reasons why having a website for your business is still vitally important: 

n  Being Found – The #1 go to place when someone is looking for your 
business is your website. People search through search engines like Google 
or Bing, not via Facebook for fan pages. 

n  Search Engine Optimization - Websites (and blogs) are important for 
ranking well in search engines.  Much of Facebook is still a walled garden 
that is invisible to search engines. 

n  Primary Activity - People are on Facebook for entertainment or to see 
what’s going on with their friends or family.  They’re not there to hear about 
your latest promotions (which doesn’t mean that you shouldn’t necessarily 
have a Facebook fan page, but it certainly shouldn’t be your main online 
presence). 

+
A Website- Why? 

n  Control - You need a place online that you own, where you control the 
information and the data. Facebook can change their site or terms of service 
at any time (they’ve already done that numerous times). 

n  Opportunity - A website allows for a much more robust experience for 
visitors than most other platforms. This means that you can be more efficient 
at providing visitors the information that they’re looking for, as well as the 
opportunity to create web applications for more value to your visitors. 

n  Branding - Websites also allow you more control over your branding. While 
sites like Facebook allow some customization, it’s still inside Facebook’s 
shell. Companies are able to control all aspects of a design with a website. 

n  Measurement - Metrics and measurements to know how well your digital 
tactics are working are much easier to get via a website. Facebook and 
Twitter do provide some metrics (as well as some provided by third-parties), 
but the metrics are not as business oriented, making it more difficult to 
measure specific tactics and promotions. 

+
Steps to getting online? 

Register a Domain Name 

Plan your Website 

Build your Website 

Organise Hosting 

Test your Website 

Go Live 
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Step 1: Domain Names 

+
What is a Domain Name 

n  A domain name is a crucial first step in launching an online 
business. This is the address for your website and allows 
customers and visitors to locate your site on the internet - 
www.yourbizname.com.au. 

n  Your domain name can also be used for your business email 
addresses – for example; your.name@yourbizname.com.au. 
Choosing the right domain name is therefore very important 
as it becomes a regularly quoted part of your brand - the sign 
above the shop. 

+
Choosing your Domain Name 

n  Picking a domain name for your business can be difficult. 
With a lot of the best names already registered and an 
increasing amount domain name types available, where do 
you start? 

1.  Choose your domain extension carefully 

2.  Use your brand or descriptive names 

3.  You can still get domains that have already been registered 

4.  ...but keep to your budget 

+
Getting your Domain Name 

n  Go to a Domain Register Site (Crazy Domains, Go Daddy, 
Domain Registration, Net Registry) 

n  Enter your domain that you want to purchase 

n  Select the years you want to purchase it for 

n  Keep a copy of all the information 

TIPS 

n  Never let the Domain Name be registered in anyone else's name 

n  Make sure you renew your registration each year or as needed 

+
Step 2: Plan your Website 

n  It’s important to have a very clear strategy in mind before 
going any further. By understanding exactly what you want 
from a website and, more importantly, what your customers 
want, you can choose the right features and select the 
appropriate web hosting package.  

n  Websites come in a wide variety of types, styles and 
functionalities.  

 

Do you want an information website  

or an e-commerce online store? 

+
What is a content management 
system (CMS)? 
 
n  If you don’t want to go back to the person who built your website every 

time you need to make a change, a content management system (CMS) 
can help. A CMS is an application that allows you to manage your 
website online very easily. Once the software is installed on your server, 
you will be able to use it to administer, add and edit your website 
quickly, reducing ongoing maintenance costs and the risk of mistakes.  

n  Simple tools allow you to edit copy, images and layout without having to 
work with a web designer’s complex code. This makes a CMS the most 
practical choice for businesses looking to grow and develop their 
website without extra expense. 

n  A CMS also allows visitors to interact with the website; for example, 
adding reviews to product pages, leaving comments on articles or 
creating personal profiles. All of this is achieved by storing all the 
elements of each webpage in fragments. The CMS assembles each page 
like a jigsaw puzzle for each individual website request. 



6/03/13	  

3	  

+
Information Websites 

n  Many businesses don’t need to sell online and merely need a 
website to inform customers and drive enquiries. Information 
websites are perfect for small to medium businesses that do not 
wish to sell their product online.  

n  Typically only a few pages in size, an information website allows 
you to showcase your services - sometimes with an image 
gallery, explain a little about who you are and provide easy 
forms of contact.  

n  Depending on how much content you wish to include in your 
website and how often you plan to edit or add to this content, you 
may need a content management system (CMS). However, if 
your online brochure is unlikely to change much, a basic website 
- sometimes called a ‘static’ site - is far easier and cheaper. 

+
E-Commerce Websites 

n  If you want to sell products online rather than driving enquiries, 
you need an e-commerce website. This type of site uses a 
shopping cart to allow customers to select products and pay for 
them - all online. By adding a payment gateway, those payments 
are automatically transferred into your bank account. E-
commerce websites are perfect for retailers that want to sell stuff 
online or take reservations or payments.  

n  All e-commerce websites use a content management system 
(CMS) to help administer transactions, update content and 
control the website.  A good e-commerce website can give you a 
strong second source of revenue into an existing business or 
provide a great platform for a new business without the expense 
of renting bricks and mortar or hiring staff. 

+
What is Web Hosting 

n  Everything contained on the internet has to be stored 
somewhere. Web hosting describes where the website data 
‘sits’ – stored as individual files on computer servers (Think 
of very large hard-drives connected to the internet). When 
someone visits your website by using your domain name or 
following a link, the correct data is transferred from the 
server to be assembled and displayed in their web browser.  

n  You generally purchase this where you purchase your 
Domain name or if you are using a CMS it may come in the 
package for your website.  

+
Getting to the Nitty Gritty 
- Your Website Unpacked 
Phase One: Information Gathering 

The first phase in designing your new website will be finding out what the 
purpose of the website will be.   Things you should consider: 

n  The Purpose 
What is the purpose of the site? Do you want to provide information, promote a 
service, sell a product… ? 

n  Goals 
What do you hope to accomplish by building this web site? Two of the more 
common goals are either to make money or share information. 

n  Target Audience 
Is there a specific group of people you are targeting? – this will help us 
determine the best design style for your site. 

n  Content 
What kind of information do you expect your audience to be looking for? Are 
they looking for specific information, a particular product or service…? 

+
Getting to the Nitty Gritty 
- Your Website Unpacked 

Phase Two: Planning 

n  Using the information gathered from phase one, put together 
a plan for your site. 

n  Here you develop a site map. This gives you a guide as to 
what content will be on the site, and is essential to 
developing a consistent, easy to understand navigational 
system. This is also the point where you decide what 
technologies should be implemented – interactive forms, 
CMS (content management system) such as Wix, etc. 

+
Getting to the Nitty Gritty 
- Your Website Unpacked 

Phase Three: Design 

n  Drawing from the information gathered up to this point, we 
determine the look and feel of the site. Target audience is 
one of the key factors taken into consideration here. A site 
aimed at teenagers, for example, will look much different 
than one meant for a financial institution. We also incorporate 
elements such as the company logo or colours to help 
strengthen the identity of your company on the web site. 

n  In this phase, communication is crucial to ensure that the final 
web site will match your needs and taste. We work together 
in this way, exchanging ideas, until we arrive at the final 
design for the site. Then development can begin… 
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+
Design 

+
Design  

+
Getting to the Nitty Gritty 
- Your Website Unpacked 

Phase Four: Development 

n  This is where the web site itself is created. You take the 
content and distribute it throughout the site, in the 
appropriate areas. 

n  This entire time, depending on if you use a company or if you 
do the site yourself you should be in constant communication 
so that you can view your site and suggest any additional 
changes or corrections you would like to have done. 

+
Getting to the Nitty Gritty 
- Your Website Unpacked 

Phase Five: Testing and Delivery 

n  At this point, you attend to the final details and test your web 
site. You test things such as the complete functionality of forms or 
other scripts, you test for last minute compatibility issues 
(viewing differences between different web browsers), ensuring 
that the site is optimized to be viewed properly in the most 
recent browser versions. 

n  Once you have given final approval, it is time to deliver the site. 
You upload the files to your server – in most cases, this also 
involves installing and configuring Wix, along with a core set of 
essential plugins to help enhance the site. Here we quickly test 
again to make sure that all files have been uploaded correctly, 
and that the site continues to be fully functional. This marks the 
official launch of your site, as it is now viewable to the public. 

+
Meet Wix- Information Websites 

Wix	  is	  a	  free	  HTML5	  publishing	  pla=orm	  that	  helps	  you	  design	  and	  create	  beauDful	  
websites	  with	  just	  a	  few	  clicks.	  Use	  our	  drag	  &	  drop	  editor	  to	  easily	  create	  your	  own	  
professional	  website.	  No	  coding	  or	  design	  skills	  needed!	  

	  

	  

	  

	  

	  

YOU	  CAN	  DO	  IT	  YOURSELF! 

+
A Deeper Look at E-Commerce 
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Emails- The Essential in Small 
Business 

n  The first impression you make on customers may include the 
e-mail address that you use. An address like 
janedoe42@hotmail.com looks amateurish, whereas 
jane@mycompany.com is much more professional.  

1.  Pick and register your business domain name  

2.  Purchase and Email Hosting Plan if needed 

3.  Link with Gmail or Outlook 

+
The Costs 

These costs are approximate costs only and depend on your data requirements 
and your domain name. These are also quoted using the Wix model of 
websites.  

Domain Registration (www.yourbusiness.com.au)-                approx $10-12/year 

Email Hosting (yourname@yourbusiness.com.au)-              approx $20-$25/year 

Web Hosting (live website of www.yourbusiness.com.au)- approx $48-$60/year 

Wix Website (Free CMS Website)-                                         approx $149/year 

Total                               approx.- $227-$246/year 

+
Need Help 

Approximate Fee for TM3 Training Solutions to set up SME 
businesses with above 

Domain Name Registration        $50 

Email Hosting      $100 

Wix Website Construction (5-7 Pages)    $500 

Website Hosting Set Up and Publishing of Website  $100 

Total       $750  

**(plus hosting and registration fees above).  

+
Some other bits and bobs 

n  Need Logos, Brochures, Design Documents etc- Look at 
www.freelancer.com.au (See Example) 

n  Facebook/PinInterest/Twitter/Instagram- What are they and 
why use them. 

+
Questions 


